


Hello, 
 
I’m Dustin and If you’re reading this, I’m most likely interested in working 
for your company. I don’t like to waste time so I want to get started by 
addressing an obvious concern that potential employers might have. 
 
For the last couple years I have been bouncing around to different start-
ups. On paper this doesn’t look great but it also has it’s benefits. One is 
that I’ve gained a lot of invaluable firsthand experience in a multitude 
of areas. Another is that I’ve forged quality relationships with a lot of 
incredible people I wouldn’t have otherwise met.  
 
Searching for a new job is stressful though and my primary objective at 
this point is to find a role at a stable company that I can really settle into 
and do what I do best. Since leaving ValueClick in 2010 I attribute the 
majority of my movement to attempting to achieve upward mobility in 
what has been a really tough economy. 
 
I am an extremely intelligent and hard working individual with a real 
passion for interacting with people. This comes through in everything I 
do and I’m confident that I will eventually connect with a company 
who values these qualities and will provide me with all the tools I need 
to contribute massively to their bottom line.  
 
Whether or not that is you, I appreciate you taking the time to read 
about me and find out. 

INTRODUCTION / OBJECTIVE 





DIGITAL MEDIA ROCKSTAR 

Not only am I well versed in the technical aspects of 

digital advertising, I also have a deep background in 

customer service. I know from experience that the sale 

actually Begins at the close… a signed i/o doesn’t 

necessarily mean the campaign will be billed in full and 

managing client’s expectations and ensuring positive ROI 

are also a large part of being an effective digital media 

sales person. (PRO TIP) 

I AM FAR MORE THAN JUST A SIMPLE SALES & BUSINESS DEVELOPMENT REP. 
After 13 years of working for a variety of different digital media 
companies I have developed a base of experience that includes: web & 
graphic design, affiliate marketing, email marketing, display advertising, 
mobile & video advertising, media buying, branded content, social 
media advertising, search engine marketing, ad operations, RTB, 
retargeting, sales, account management and more. If it’s a medium used 
by digital marketers I have worked with it, can speak to it’s value and 
explain the positives and negatives of it as well as the relevance of 
different metrics. 



CAREER PATH 
2011 – 2012: My experience 
building a niche ad network at 
Aqua landed me a role in 
Entertainment at DM2. Here I 
helped build and sell “WIN” - The 
Women’s Influencer Network w/ 
celebs like Nicole Richie and 
Felicity Huffman. The network 
continues to thrive today. 

2012 – 2012: AdMedia took notice 
of my work with DM2 and 
recruited me as director of sales 
over a team of rookie digital 
account execs. I brought in 
campaigns from Revolution 
Media & Experian but due to a 
disagreement with their model I 
began seeking new employment. 

2013 – 2013: After freelance 
consulting for several months I 
accepted a role with Natural 
Child World. Within the first month 
I was responsible for $20k in ad 
sales. I am also teaching them 
about SEM and digital advertising. 
The scale of opportunity for a 
niche print magazine is much 
smaller than what I am used to in 
digital. 

2010 – 2011: After several 
attempts to move into a Biz Dev 
role at ValueClick I took a role at 
Aqua as a Director of Publisher 
Development. We relied on the 
AppNexus platform for ad 
serving and premium inventory. 
Circumstances eventually 
forced me to ad side sales and I 
secured campaigns from 
Saatchi and MediaTwo. 

2005 – 2010: Originally hired to 
PriceRunner as a content 
manager I eventually moved 
to VC Media where I worked 
on display camapigns with 
online publishers like Forbes, 
Rodale and RealClearPolitics. I 
also managed our comScore 
rating and Network Quality. 

2000 – 2005: I started in a 
Customer Service role and was 
moved to Webmaster Support 
after 2 years. Eventually I was 
made manager of the 
Webmaster Support team. We 
helped web publishers 
implement java script pay 
walls and earn money. 



PROFESSIONAL ACCOLADES 



So there you have it. My hope is that this document communicates my professional 
strengths and personality better than a Microsoft Word resume template would.  
 
I truly appreciate the time you’ve taken to read through the document and hope to 
have a chance to speak with you directly if you feel that I would be a worthwhile 
addition to your company. 

WE SHOULD TALK…  

Dustin D. Peterson 
P: (818) 648-5904 
E: mail@dustinpeterson.com 

EYYY! 


